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AI Time Journal (2022) Gato, GPT-3 and DALL-E: What are Generalist Agents and how close are we to AGI?
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Steven Pinker
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V.4.a. Toezichtskapitalisme

data van ons

data over ons

maar niet data voor ons
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Information 

Asymmetry
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Even if you are paying for the product, 

your attention is still being sold.

Cennydd Bowles in Future Ethics
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